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DELAWARE VALLEY E VISUAL ARTS MAGAZINE

t’s a mad, monied world fueled on practicality, schedules and pragmatism.
Yet, even with the rush of commerce and the crush of each day’s problems,
the arta thrive.

In every city, town and village, artists are at work. Creating, expressing,
leaving their mark on the world for all to see.

Envision Magazine is a window into the soul of the arta.

Envision shines a light on the world of the visual arts in the Delaware Valley.
A collaboration of seasoned graphic artists, editors, writers and photographers,
Envision captures the commitment, allure and passion of the arts.

Envision is taking a fresh look at the Delaware Valley’s vibrant, fascinating
arts scene—revealing new talent and experienced professionals. It combines
thought-provoking prose with striking photography, design and illustration,
delivered in a beautifully printed package, published quarterly.

Envision takes a long view of the visual arts. The vision includes all flavors
of expression: fine arts, gallery pioneers, commercial practitioners, museum
champions—and a nod to the many niches in between, like architecture,

the culinary arts and even sand sculpting.

Envision brings you up-close and personal to artists, galleries, museums,
arts organizations and more —the dynamic, collaborative tapestry of
individuals keeping the arts alive.

We cover the arts with our natural sense of inquisitiveness and humor.
We’re not art critics or self-appointed experts—but we know how to
discover a good story and deliver it to the reader with a fun, informative
and entertaining style.

Envision Magazine Headquarters: 733 Lily Lake Road Oceanville, NJ 08231
tel: 609 652-8848 ext 11 / e-mail: sales@envisionartsmagazine.com / Web: envisionartsmagazine.com
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DELAWARE YALLEY™S VINUAL ARTS MAGAZINE

ADVERTISING RATES

Full Page* $1,895 $1,975 $2,250
2/3 $1,445 $1,540 $1,650
1/2 $1,050 $1,125 $1,250
1/3 $675 $715 $785
1/6 $325 $360 $390
112 $195 $225 $235

*No charge for bleed

Add $125 per spot color; $375 for four color.

Full-page earned rate plus 25% (commissionable).

Full page earned rate plus $175 for backup. Each additional
page, one-half earned rate.

Earned rate plus 15% (commissionable) subject to availability
and not cancelable after closing date.

Ads prepared by Envision will be invoiced at $50 for initial
layout plus $25 for each revision.

MECHANICAL REQUIREMENTS

Fulll Page Bleed (Pre-trim) ......c.ccccvvveeivineseennnnn. 8.5x 11.125
Full Page Trim Size ....cccoevvveeeiiiiieeeeeeee e 8.25 x 10.875
Full Page Bleed Live Matter ........cccooceeviiviieeeiniiiennnne 8 x10.5
FUIT PAgE ..ot 7x10
2/3 PAGE .oieieiieeeiee et 4.625 x 10
1/2 Page (Island) .......... ... 4625 x7.375
1/2 Page (Horizontal) .......cccceeeiivceiiceneiieesieesiee e 7 x 4.875
1/3 Page (1 COlUMN) ....ooeeieieiieies e 2.25x10
1/3 Page (2 COIUMN) .....ueeeceeiieiiieis e 4.625 x 4.875
1/8 PAJE weeiieiicee ettt 2.25 x 4.875
1/6 Page (2 Column Horizontal) .........ccccoeuvvcuennne 4.675 x 2.375
1/12 (SQUAKE) ot 2.25 x 2.375

* Standard column depth is 10” (140 agate lines)
* Three columns to a page
* Minimum 300dpi

CONTRACT INFORMATION

Rate is determined by number of insertions used during a
contract year. Space will be billed at earned rate unless rate is
specified in advance to advertiser. Applicable short rates will
be billed or earned rebates made at end of contract period
unless otherwise specified in publisher/advertiser agreement.
Rates are subject to adjustment upon 60 days notice.

2% if received 48 hours prior to closing date.

15% on space and position if payment is received within

30 days of billing date (no cash discounts) and camera-ready
material is sent by agency to Envision office. Publisher holds
advertiser and its agency jointly and severally liable for all sums
due publisher. 1 1/2% charge on accounts over 60 days.

Not accepted after space closing.

Advertisers and their agencies will indemnify, defend and hold
harmless the publisher from any claim and all loss, expense
or liability arising out of publication of any advertising copy.
The liability of the publisher for any error or omission or

delay for which it may be held legally responsible shall in no
event exceed the cost of the space paid for and occupied by
such individual advertisement. The publisher may reject any
advertising considered not suitable for publication.

Envision is published quarterly. Advertising closes 30 days
before publication date. Advertising material deadline/camera-
ready materials to be supplied 21 days before publication.
Allow seven business days for ads set by Envision.

Rate card #1—effective Dec. 1, 2007

Envision Magazine Headquarters: 733 Lily Lake Road Oceanville, NJ 08231
tel: 609 652-8848 ext 11 / e-mail: sales@envisionartsmagazine.com / Web: envisionartsmagazine.com
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Envision is being published quarterly beginning in May 2008.
Every issue focuses on the region’s arts scene. Coverage
includes:

* Talented artists

e Galleries and exhibition venues

e The arts in the community

e Listings of upcoming openings and shows

Envision defines the visual arts broadly. Painters, illustrators,
sculptors and photographers are featured—along with tattoo
artists, sand sculptors and glassblowers. Envision delves into
their work and inspiration.

Envision also covers related topics, such as galleries and
arts organizations. The magazine is written for people who
appreciate the arts — all of the arts.

Envision itself is a work of art. Creative covers set the tone.
Strong graphic design makes every page intriguing. Articles
capture the spirit of the artists. And high-quality color printing
faithfully reproduces the photography and illustration.

The publication overflows with artistic expression.

EDITORIAL DIRECTION

Bill Horin, who has 27 years of experience as a magazine
photographer, is publisher and editor of Envision, and the
former publisher of artBEAT Magazine. Bill Healey, the art
director, is principle of Altagraf Design, which serves
national accounts. Professional writers, graphic designers
and photographers are retained as needed to create the
editorial product. Envision also has an association with the
Noyes Museum.

The goal of the editorial team is to draw much-needed
attention to the visual arts in the Delaware Valley.

Be part of the picture.

pecifications

Ad closing date: April 22

- Camera-ready art deadline: April 29

Issue date: May 22

Fall Issue

Ad closing date: August 1
Camera-ready art deadline: August 8
Issue date: September 1

Winter Issue

Ad closing date: October 22
Camera-ready art deadline: October 29
Issue date: November 22

Spring Issue

Ad closing date: February 1
Camera-ready art deadline: February 8
Issue date: March 1

Envision Magazine Headquarters: 733 Lily Lake Road Oceanville, NJ 08231

tel: 609 652-8848 ext 11 / e-mail: sales@envisionartsmagazine.com / Web: envisionartsmagazine.com
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DELAWARE VALLEY S ViflUAL ARTE MAGATINT

PRINTING
SPECIFICATIONS

Trim size is 8.25 in. x 10.875 in.
Bleed pre-trim is 8.5 in. x 11.125 in.
Standard column dept is 10 in.
Three columns to a page

Inside pages: 150 line screen

1/3 Page Electronic File Requirements
Full Page 2/3 Page
1- . .
7" x 107 (4.625" x 107) C?Ium”n All ads must be submitted in PDF
(2.25” x 10”) format; CMYK, 300dpi at actual size;
all fonts must be embedded.
Please provide a color proof with all
material submitted for publication.
1/12 Page
Square
1/6 Page 1/3 Page (2.25" x 2.3757)
Vertical 2-Column
1/2 Page (2.25” x 4.875") (4.625” x 4.875")
Island
(4.625” x 7.375")
1/2 Page
Horizontal
1/6 Page (7” x 4.875")
2-Column
(4.625” x 2.375")

Envision Magazine Headquarters: 733 Lily Lake Road Oceanville, NJ 08231
tel: 609 652-8848 ext 11 / e-mail: sales@envisionartsmagazine.com / Web: envisionartsmagazine.com
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envision market coverage

Envision Magazine is mailed to the patrons of the Noyes AUDIENCE PROFILE
Museum, the Atlantic City Art Center, the Riverfront
Renaissance Center for the Arts, and other arts institutions. It is AFFLUENT, EDUCATED, AND YOUNG
also distributed free in more than 90 locations throughout the 43% male; 56% female
Delaware Valley. Distribution locations include: 42% earn $50,000+; 55% earn $100,000+
e Galleries and museums 37% between 25 and 44; 57% between 49 and 64
e Borders Bookstore 86% have completed college; 58% have done
e Colleges postgraduate work
* Libraries SOPHISTICATED

e Professional offices

e Selected restaurants Culturally aware and active

89% regularly attend exhibitions and performances
74% attend the latest films

63% travel frequently

55% make art

Subscriptions are available. Envision is also creating a web site
that will have a gallery guide updated throughout the year.

DISTRIBUTION POISED TO SPEND
56,000 readers per publication 81% plan to take a vacation
Published quarterly 74% eat out regularly

52% will purchase art

51% intend to purchase furniture

48% anticipate making a financial investment
36% will likely visit a spa

34% plan to purchase a computer

Source: The Noyes Museum of Art

Envision Magazine Headquarters: 733 Lily Lake Road Oceanville, NJ 08231
tel: 609 652-8848 ext 11 / e-mail: sales@envisionartsmagazine.com / Web: envisionartsmagazine.com




